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Battle intensifies over printer ink

By Michelle Kessler, USA TODAY

SAN FRANCISCO — 

From 'killer chips' to prices
Lexmark, the No. 3 printer maker, is trying to get consumers to send empties back to it — as opposed to others. For some printers, it sells two versions of the same ink cartridge. One costs about $30 less than the other. The difference: Customers who buy the cheaper cartridge must agree to send the empty back to Lexmark. 

Lexmark doesn't actively enforce the agreement. It says it encourages recycling. The used-cartridge resellers say it's a way to frighten customers away from sending the empty to a company other than Lexmark. Last year, the Arizona Cartridge Remanufacturers Association (ACRA) filed suit in California to stop what it says are Lexmark's anti-competitive practices.

The second-tier players say customers have remained loyal. But it worries that new ones will be hard to come by.

"It's not that sales are off. It's that potential sales are unfound," says Mark Ansier, president of Albaat Ink Jet Fills in Austin.

The debate is likely to intensify as the industry grows. Refillers are gearing up for the fight.

Last year, they formed the Imaging Technology Council.  In Europe, a trade group has hired a full-time public relations officer to get the issue in the press.





